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Spanish Media. A big world…

• Newspapers:more than 200 
newspapers
• TV: 6 national channels, 3 
international channels, 36 
regional channels, 252 local
channels and 118 tematic
channels.
• Radio: 1.400 radio stations
• Magazines: 3.400 magazines



Important media for Norway
Newspapers: 

National: El Pais, El Mundo, ABC, Publico, 

La Razon

Catalan: La Vanguardia, El Periódico

Magazines. Interesting sectors:

Sunday suplements: around 6 important

Architecture: 36

Gastronomy: 75

Lifestyle: 30

Women: 53

General: 56

Tourism: 175: Viajar, National

Geographic, Rutas del Mundo, DeViajes, 

Traveler…



How we work with media

• Press trips, press support, events, 
press releases, newsletters.
• We reach the media directly or
through free-lance journalists. Wide 
coverage with a single activity.
• Combination: Proactive and reactive 
activities.
• Quick response to requests.

• Our main value. Our market
knowledge. We know the
journalists!



Trends 2009
Selection of media by target group and message.
Target groups:
•Younger segment: blogs, on-line media, lifestyle, TV (Madrileños por el 

Mundo…)

•Medium age/urban/Profesionals: Newspapers, on-line newspapers, 

suplements, specialized magazines, women and men magazines, economic

media, etc.

Message:
Nature based holidays. Tourism magazines, free lance journalists,  and 

journalists.

Image of Norway abroad: Architecture, peace, design… Theme group press 

trips: Architecture, Nobel Peace Prize, Nature based holidays in FN…



What has worked best

• TV Reality shows. Madrileños por el Mundo, Murcianos por 
el Mundo, Aragoneses por el Mundo…
• Theme group press trips: Oslo (2), Kvitfell, FjordNorway
• Radio. Interviews, contests, etc. Free advertising…
• Blogs. Until now mainly through our regular journalists.
• Monthly press releases and newsletters. Good coverage, 
no cost. Increased awareness about the destination among
the press.
•



Hva forventer en journalist?

• They expect that we provide them with ideas, stories, etc. 
not enough with “just” the destination.
• They need full assistance during press trips. Guidance, 
activities, accomodation, etc. In the case of some free-lance 
journalists support with meals is highly appreciated.
• In the case of invitation to a group press trip, they expect
full sponsoring of the trip.
• Quick reactions. Sometimes even improvisation
• Sometimes they even expect that we do their work!



Resultater fra 2008 / 2009

28 groups, 106 journalists (2009 21 groups, 90 journalists)

12 Press releases (2009 12 press releases)

160 articles published in 2008 (2009 not available yet)

50 radio programs in 2009
50 TV programs in 2009

Advertising value in 2008: 28.500.000 NOK

Events. Winter event in Madrid. More than 70 participants.



Gentleman. Fjords & Design











Utfordringer for 2010
• Continue work with what has functioned: 

Theme press trips

More TV

More radio

Monthly press releases and regular newsletters.

• Increase work with on-line media, social networks, foros, blogs, etc. Start

working with a specialized on-line PR agency.

• Try to stablish new cooperations. Increase cooperation with the Embassy

and with EFF. Find new partners among related brands (ex: Nikon, 

Neutrogena, Voss, Bergans…)

• Be more active in terms of events and press meetings and gatherings.
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