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Vi gir lokale ideer globale muligheter
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Spanish Media. A big world...

* Newspapers:more than 200
newspapers

* TV: 6 national channels, 3
International channels, 36
regional channels, 252 local
channels and 118 tematic

channels.
« Radio: 1.400 radio stations Dic
* Magazines: 3.400 magazines Conea o 100000,

pagar a los inversores
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Important media for Norway

Newspapers:

National: El Pais, EI Mundo, ABC, Publico,
La Razon

Catalan: La Vanguardia, El Periodico

Magazines. Interesting sectors:

Sunday suplements: around 6 important

Architecture: 36

Gastronomy: 75
Lifestyle: 30
Women: 53

General: 56

Pedro Subija A
un brujo entre TOECHESEE

Tourism: 175: Viajar, National

Geographic, Rutas del Mundo, DeViajes,

Traveler...
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* Press trips, press support, events,
press releases, newsletters.

* We reach the media directly or
through free-lance journalists. Wide
coverage with a single activity.

« Combination: Proactive and reactive
activities.

* Quick response to requests.

 Our main value. Our market
knowledge. We know the
journalists!
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Trends 2009

Selection of media by target group and message.

Target groups:

*Younger segment: blogs, on-line media, lifestyle, TV (Madrilefios por el
Mundo...)

Medium age/urban/Profesionals: Newspapers, on-line newspapers,
suplements, specialized magazines, women and men magazines, economic
media, etc.

Message:

Nature based holidays. Tourism magazines, free lance journalists, and
journalists.

Image of Norway abroad: Architecture, peace, design... Theme group press

trips: Architecture, Nobel Peace Prize, Nature based holidays in FN...
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What has worked best

* TV Reality shows. Madrilenos por el Mundo, Murcianos por
el Mundo, Aragoneses por el Mundo...

« Theme group press trips: Oslo (2), Kvitfell, FjordNorway

* Radio. Interviews, contests, etc. Free advertising...

* Blogs. Until now mainly through our regular journalists.

* Monthly press releases and newsletters. Good coverage,
no cost. Increased awareness about the destination among
the press.
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Hva forventer en journalist?

* They expect that we provide them with ideas, stories, etc.
not enough with “just” the destination.

* They need full assistance during press trips. Guidance,
activities, accomodation, etc. In the case of some free-lance
journalists support with meals is highly appreciated.

* In the case of invitation to a group press trip, they expect
full sponsoring of the trip.

* Quick reactions. Sometimes even improvisation

« Sometimes they even expect that we do their work!
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Resultater fra 2008 /7 2009

28 groups, 106 journalists (2009 21 groups, 90 journalists)

12 Press releases (2009 12 press releases)
160 articles published in 2008 (2009 not available yet)

50 radio programs in 2009
50 TV programs in 2009

Advertising value in 2008: 28.500.000 NOK

Events. Winter event in Madrid. More than 70 participants.
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“NTRAN EN ESTA REGION DE NORUEGA,
PATRIMONIO DE LA HUMANIDAD, DE CLIMA

o 4 o | SUAVE PESE A ALBERGAR EL MAYOR GLACIAR
s FrA, P LA f JE EUROPA. UN LUGAR UNICO, VIVO HOMENAJE
S rre——— | “ALAMILENARIA OBRA DEL TIEMPO.
e I s cataratas de Sultor emel lorda norvego | |
s e Geiranger, Laimagen es paradigmitica: T | TEXTO SALVATORE BILLA  FOTOGRAFA CORRADD BONORA
mostaiias de granits de hasta 1400 metros
. 2 ettt Rasta 1300 medros de profendidad.
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La ciudad de Mesus, emplalecs sn
sinte islan, o encaentrs @ 236 km at
nedeste de Beigen, on ol conduda de

the Mare og Remadal,
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EN LA CIUDAD DE ALESUND | < ndo inclus: e LARGO Y ANCHO DE
URGE, DESDE 1934, UNA
FABRICA MUY ESPECIAL,
ALTAMENTE ESPECIALIZADA ¢ 1 ¢
EN ELEMENTOS BASICOS ‘ : i) i s o tar Ia tarea benéfica de I . e-  fabricante de mucble
PARA EL DESCANSO. s aoe ; ; st ey = N
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CUANDOEN 1971 SELANZO LA GAMA DE PRODUCTOS
STRESSLESS, LA IDEA ERA FABRICAR EL PRIMER
SILLON RECLINABLE CAPAZ DE ADAPTARSE

ATODOS LOS MOVIMIENTOS DEL CUERPO Y
PROPORCIONARLE SIEMPRE EL APOYO ADECUADO

conocida en el exterior, mie nrs que Ekornes

¥ Svane son bis mds conveidas en Nor

EL SECRETO
DEL DESCANSO

» se producen en b sicte fibricy

se dastribiy

del mundo mediante o

e : EL ACTUAL DIRECTOR DE

establecidas en mercade w seleccionados EKORNES, NILS-FREDRIK
DRABL®S, HA SIDO SU CEQ

Menos estris DURANTE 18 ANOS DE EXITOS,

Guander en 1971 se lanz I gan de produc

tos Stressless, Is idea era fabrica

o prir

sillon le capaz de adaprarse a ¢

movinientos del cuerpo y proporciomarle

stempre ¢l apoyo adecuado. Gracias 4 ello,
Stressless s convintio en referencia par el

sector, Hoy, cuando sus vwenggs miundiales

siperan los cuatro millone d wjemplares, la

Arriba, b st de corte de L peel,

procedente de Argenting, Espafia e Segan fuent

Itk A o eurerde, en secusncia i

detabe de miquina probadara de W e momesmr polics g

ks piet; ¢f operaric responsable de. confort tros producte tressless
o Medales ¥ acabaden: controd Cuanda ir ITpaOran una nueva funcions

Firaal e ura bokaea. Abajer an sty
na butaca Stressless. Fs  pigina

1 Comoe acceso

COMOImestas,

que per ribir y desean

a0 su estela, Binzando sofis e respaldo bajo

e quet los asicutos se pueden ajustar indivi

fualmente. Sin embargo, en Ekornes nadic

eme 4l competencia, pues s exp

quirida en 75 aiios

GMDE COMPRAR DESCANSD
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Utfordringer for 2010

* Continue work with what has functioned:
Theme press trips
More TV
More radio

Monthly press releases and regular newsletters.

* Increase work with on-line media, social networks, foros, blogs, etc. Start

working with a specialized on-line PR agency.

* Try to stablish new cooperations. Increase cooperation with the Embassy
and with EFF. Find new partners among related brands (ex: Nikon,
Neutrogena, Voss, Bergans...)

* Be more active in terms of events and press meetings and gatherings.
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