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Markeds oversikt (1)

Newspapers
Nationwide - 13
Regional & local - 94

Public magazines (estimated)

Total - 1200

Travel - 20
Other with travel column - 300 (not all relevant)
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Markeds oversikt (2)

TV-channels

Non-commercial - 3
Commercial 4
Web

General I X

Travel Y
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Media trender (1)

Newspapers

1. Market loss (fewer newspapers, fewer pages)
2. Content sharing (loss of variety)
3. Decrease in article size (loss of detail)

4. Alternative activities (web & TV)
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Media trender (2)

Magazines

1. Position much stronger than newspapers
2. Photo’s increasingly important (less text)
3. More demanding (no. of participants, program)

4. Less journalism independence (commercial campaigns)
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Hva forventer en journalist?

 Enthousiasm for personal / editorial ideas
 Creative input

e Serious program (no hotel sightseeing etc.)
 Accurate and detailed information

* Planning flexibility / last minute travel

 Strong preference for individual trips
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Resultater fra 2009 (indikasjon)

 Journalists to Norway X 56
 Publications printed X 52

 Add value printed matter X 1.320.000 euro
e TV programs g 9

« TV viewers g 2.100.000

* Press releases X 12

* Press newsletters g 3

e Press events : 4
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Eksempler (1)

Holland Herald

KLM in flight magazine
Circulation 2 155.000
Viewers 2 1.350.000

Pages - 11

Add value - 127.500 euro
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Fjord

fOCus

Norway's western i‘iords_feature some of the
world's most spectacular views, with every peak
battling to offer a more startling panorama

WORDS: MATT FARQUHARSON PHOTOS: EIVIND SENNESET

Thie soqnefjord
ferry coasting
thraugh the narrow
montains of

the Moy ford,
which is o lisied
URESCD Workd
Herilage Sile




Eksempler (2)

Rail Away

Railway lines TV program
Viewers : 750.000 ex DVD
Length : 30 minutes

Episodes : 2

» Ofotenbanen
 Sorlandsbanen

=» Noorwegen
. Frankrijk
2 Italié_ :_

INNOVASJON
NORGE
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Utfordringer for 2010

Besides meeting partner expectations:
« Enhance long term relationship with key quality media
* Increase personal contact with press

* Increase focus on 50+, web & TV

Active monitoring of developments (economy, media)
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